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Navsahyadri Education Society’s Group of Institutions

Faculty of Engineering
Sr. No 69, 70, 71, Naigaon [Nasrapur], Bhor, Pune - 412213

Criterion 1: Circular Aspects

Key Indicator: 1.3: Curriculum Enrichment

1.3.1 Institution integrates cross-cutting issues relevant to Gender, Environment and Sustainability,
Human Values and Professional Ethics into the Curriculum

Sr.No. Contents
1 List of the courses offered by the SPPU relevant to these topics
2 Reports of the program / short term courses / webinar, etc. relevant to these topics
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List and Description of Courses in the curriculum related to Cross- Cutting issues like
Environment and Sustainability, Human Values and Professional Ethics

CIVIL ENGINEERING
SRNO |COURSE Name of the subject Cross cutting issues
CODE covered
Professional . :
1 301011 Ethics and Etiquettes Professional Ethics
Water Supply Environment and
2 301002 Engineering Sustainability
Hydrology and Water Environment and
Resources Sustainability
3 301001 Engineering
Leadership Human Values
and Personality
4 301021 Development
Waste Water Environment and
5 301012 Engineering Sustainability
Stress Management by
6 401010 Yoga
Integrated Water Environment and
Resources Planning & Sustainability
7 401003 ¢ |Management
Environment and
Air Pollution and o
Sustainabilit
8 | 401004a |Control HotainabIily
Human Human Values
9 401019
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NAVSAHYADRI

Navsahyadri Education Society’s Group of Institutions
Faculty of Engineering
Sr. No 69, 70, 71, Naigaon [Nasrapur], Bhor, Pune - 412213

First Year Engineering Department

Academic Year: 2023-2024

List of the courses offered in the academic syllabus that includes experiential learning through
project work / field work / internship during the year.

Sr. No Course Code Name of Subject
1 110013 Project Based Learning
2 101014 Environmental Studies 11
3 107015 Physical Education — Exercise
and Field Activities
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Navsahyadri Group of Institutes,
Faculty of Management-MBA

CRITERION- 1.3.1

INSTITUTION INTEGRATES CROSS CUTTING ISSUES
RELEVANT TO PROFESSIONAL ETHICS, GENDER,
HUMAN VALUES, ENVIRONMENT AND SUSTAINABILITY
IN TRANSACTING THE CURRICULUM



 Institutions, Pune

Gow. ofMatarsshtre,

-ndn_ifessthe'l’mf:ssi'anai Ethics, Gender, Human Values,
rriculum is as given below:

Course Title

|\erbal Communication Lab

|Entrepreneurship Development

|Geopolitics & World Economic Systems

- | Start Up and New Venture Manag
orporate Social Responsibility & Sustainability




Iniegrate discussions on the ethical

ssions on ethical dilemmas faced by
tional executives and ethical
in cross-cultural seitings may
the importance of professional
obal leadership.
may
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CRITERION- 1.3.1
Related Documents

Supportive Evidences

INSTITUTION INTEGRATES CROSS CUTTING ISSUES
RELEVANT TO GENDER IN TRANSACTING THE
CURRICULUM




Syllabus




COURSEN
HUMAN RIGHTS OF VULNERABLE AND DISADVANTAGED GROUPS

Credit: 1
I) General Introduction

a) Meaning and Concept of Vulnerable and Disadvantaged

b) Groups, Customary, Socic-Economic and Cultural Problems of

¢} Vulnerable and Disadvaniaged Groups
1) Social status of women and children in International and national perspective
&) Human Rights and Women's Rights -Intemanional and National Standards
b) Hunan Rights of Children-Internationa! and National Standards

I11) Status of Social and Economically Disadvantaged people

i) Status of Indigenous People and the Role of the UN

b) Status of SC/ST and Other Indigenous People in the Indian Scenario

¢) Human Rights of Aged and Disabled

d) The Minorities and Human Rights

IV} Human rights of vulnerable groups

a) Stateless Persons

b) Sex Workers
¢) Migrant Workers

d) HIVIAIDS Victims




SYLLABI

Human Rights of Vulnerable and Disadvantaged Groups

Unit No 1 General Introduction

Unit No 2: Social Status of Women and Children in International and
National Perspective

Unit No 3: Status of Social and r ' Disady

Unit No 4: Human Rights of Vuln




¥

-
— -

|
— _ﬁ. — — - —
.‘ I
I'“. . Heha pawiikwae
|" b6&- 0
- MB#s =3
|' H U by e Fl'HH g =11
i ___ASseqemient -1

] =
.1 3 Explain '“Tln'j and contepl gl YJyurnemablr orl dis
— 1 -odvesiogls greups ¢

. 4 e . . i
= > P"-i“lhthcr
- -'rf-u jl-mu.p fay  EEfde ||;4.. _:_Ln'ﬂ.,l gkt Ta @b
I ' Lﬁshﬂ'r s i h#mﬂ- -',I‘ul:_] rrin-wf o phimeviors MO ey
| praciks , uistence rammal 67 ensismnement dismibers
[r EI:-E"I'_'I'H-:-" a=? s B I.'I'I- BT 1 = iy e il R e
——— e D e — i s . LL 1 S — e
-1.1‘ [T T e ':H'l.l.? q_'l"i:!l.' =% +f i EE = (.S R ]
L T-10 :l':. i ‘i---ﬂh-q. 1"."11- g Fd-H‘_’ﬂ! B EL mpatpe e
S L'""IEi
= Some Jypem| tompie of -infy dre
:- -

Mm '..I'w"l"ﬂlﬂ CrnE T ErE  fen Th:“-H,

B Speaking Tk comen urity . meshn
T urnad B4 |'r|.'l|rl|::llrl'a.E-rl-JI _Tr. hentdh
?11:!‘!1!-!- l-u.FtlH-- = i 'FF‘ *E

ﬁ}l—-ﬂuﬂl—lﬂﬂ ypicaldy meva val

i ol -lkase sorts HITw | AIDE r;ih .
—'H-.-I: ey ||-rlh-'- e -:.Ienr-|iu-..:l E..-

e -

cotue of akome , 9ol anc

= - —




el

s a Termyoy o ndividygle |

(vE 1-1'-'nuf- -:'L Fm?lr .r'r'|r_'-

ﬂ!nfliﬂj

—— =

rﬂ»}f fffrli'li = h"l.'-l'!'.l{ ;qf‘h i ThT_I“-” & L1 g=1
) i | |4-1

Lac & ami ey | o

onta g SupppTl o=

20 al E.hﬂfr-lquﬁ £if 1k Em ﬂ.

ng Q 1"'JIP'*I-I baed bomewmk chould pafn them

| ‘Iﬁdmlbn

T -I-.llj|1=|--|' _ﬂqlgr:. nruPHF-r.un:l:_HE-f' EI-J'.-I:JI
EﬂuJunJ-lnn “Ha 2
b{ e

4 Fruuvsr shod o

B e ke 5 e g b fUTal

[-_-,,;IEI 10 Ydwoud -.FnrH.';'r jﬂ}j 1l:|-FIi"-rf

:m Sey dqt¢ ::l-hﬂl-'r"{ Fa T g | :|n1-1rn-':l-.|r, fa-

| oy

ﬁﬁuﬂ = '.!E.:‘ W n-n_l- ﬂ-rI &4
live

o disible —

= §omE gwups fed —themeel v faefng

CopdH o mMay
—

B




’H
|
|

|

i

J—

|'_'|:I‘.|. D24 o1 b "-‘-":l-l'l-l:l - i'l-ﬂrltll'ﬂll'_ uh.:] ;_-.um-pn-# _f:-:hll'_m GaL

JeEn prak e c:r-d: E‘linﬂ-d‘ﬂnij_q e -?'f_litf

———— — e ——

fesm || T} Hr:nﬂinm aWicia sen o

1 — — _—

Il - In many '_‘1['_'"‘.-_ rl'-n-}l:rir

ra 'l-'l"]."ﬂl-u m--rlnﬂ l‘fﬂ have o hui‘:l‘ﬂn-_b:r

B S LS -

'| sy Jrr-:lhlll-“]' —+0 mtﬂﬁ'lrl-_!E.l_. have a. 1'--:'|'-'i-rﬂn'."-ﬁ|:
rave 'nl.'r_a. benpraan 20 "Iﬂ"jEl" ..meﬂ-. e grﬂf
c hﬂm_fr'fjrnm_rzﬁurﬂmm oury of ruhﬂ!-lf-ﬁl U

| | mowicas & . +his make Sdhem mo e -s‘mr:phb-'l

L ]

4o 4vaiiicwes f‘r-'q-uth {rﬂﬂum; :mtmqmml-_
QAifers or oihers Ffovms af o bide

S -
Il

e R T i o
gy sesdd Oyvionioibn ound = erad '::lmh-l-',f -
| e — e ——

L emif—

Tr se1f UNHCR wepDuie

-+had i rnu.nh‘l-h fvewnaliie COncefiduvEl feme -

L gty— L Crmm — — 8

| sSex semuol gondurh - uikh zeden _colanimel obransdy |

-Hh.-.:.; q|.-.|r_._-.1 ,.-lrubg -_‘,md :-i-l.!]n-uﬂaq LA™ 1Y

peuUsd peen m'n'l'n ke :HEﬁ"rlEd i ol addi-g .
T digsirmiratisn and com ired -0 an Paorere T
Yiclent e and rofrarment - Akl g I:lml-rnl.:-ul'f

L T -ﬂ-LLJ-hI:I'r'l-lnl-l-l dé mod q-r! -y F-ﬂ-ﬂ-l- eij

ok Pher ;'|.+r1r_n: and when they {al| 40
'n'ql.lrhl.l.]'ll,lﬂﬂ-E ond pap¥eiubl Chme  comitred | 29

o em b ers oL fﬂ'l*“"-lﬂf q‘-ﬂ-l.pi Tn seweroy
mErend OOUCE ' COUA|aAES abagd ¢ viemnakize

e condued vigicante qooups hadw Luwed

T T il

o b p R -Irl-l- Eﬂ"”!f L eiBIT persand .







Defimition by United Nations

« A dowry is a transfer of parental property, giffs or
money at the marriage of a daughter

+ Dowry Prohibition Act, 1961 is an act (0 prohibit the
giving or taking of dowry. It came into force on 20"
May, 1961

+ It extends to the whole of India except the State of
Jammu and Kashmr

+ In this act, ‘dowry’ means any property or valuable
security given or agreed o be given either directly or
indirectly:by one parfy to a marriage to the other
party to the marriage;




PENALTIES

« Penalty for giving or taking dowry: If any person, after the
commencement of this Act, gives or takes or abets the giving
ar taking of dowry, he shall be punishable with imprisonment
for a term which shall not bi less than five years, and with the
fine which shall not be less than fifteen thousand rupees or
the amount of the value of such dowry, whichever is more.,

+ Penalty for demanding dowry: |f any person demands
directly or indirectly, from the parents or other relatives or
guardian of a bride or bridegroom as the case may be, any
dowry, he shall be punishable with imprisonment for a term
which shall not be less than six months but which may extend
to two years and with fine which may extend to ten thousand

rupees
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RECENT CASE

Wmnln ﬁjlmm Burnt For Dowry In Greater Noida (NOTV, December 28, 2018

05:
Nolda: A 30-year-old waman recsived severs burn injuries after she was allagediy
Set an fire by her inaws over dowry in Greater Noida, pollce said on Thursday.
The Incldent took place an Wadnesday at Kzlupura village under Rabupura police
station limits, 2 pofice official said.

*  "Acomplaint was made by the woman's brother, wha has alleged that her indgs
tried to kill her for dowry,” the official said.
The woman, who was married for around six years, was feferred to the Saldadung
Hospital in Dalhl where hér condition was stated to be critical, Station House
Oficer Rabupura police station Sunil Kumar Singh sald.

" The woman's husband, father and mather alang with anather parson have been
booked far attempt to murder and crugity over dowry, police said.

* 5HO Singh said & case has boen registered untler the indian Penal Code Sketiang
307 {attempt to murder), and under relevant sections if the Dowry Prohibition Act

*  "The sccused in-laws of the woman and her hushand:sre absconding and searchis
were being made to arrest them,” he sald.

Direcior
Nav Sahyadri Education Saciaty's
Group o Institifians
Gl Ma.B5.T0.7 1 Haigaon Tel ihad, Dt Pune
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CRITERION-1.3.1
Related Documents

Supportive Evidences

INSTITUTION INTEGRATES CROSS CUTTING ISSUES
RELEVENTS TO HUMAN VALUES

IN TRANSACTING THE CURRICULUM




Syllabus Courses

THE SYLLABUS
COURSE 1
INTRODUCTION TO HUMAN RIGHTS AND DUTIES

Credit: |

1) Basic Concept

a) Human Values- Dignity, Liberty, Equality, Justice, Unity in Diversity, Ethics and Morals
b) Meaning and significance of Human Rights Education

I1) Perspectives of Rights and Duties

i) Rights: Inherent-Inalienable-Universal- Individual and Groups

b) Nature and concept of Duties
<) Interrelationship of Rights and Duties

111) Introduction to Terminology of Various Legal Instruments

) Meaning of Legal Instrument- Binding Nature

b) Types of Instruments: Covenant-Charter-Declaration-Treaty-Convention-
Protocol Executive Orders and Statutes

1V) United Nations And Human Rights

a) Brief History of Human Rights- International and National Perspectives

b) Provision of the charters of United Nations

c) Universal Declaration of Human Rights- Significance-Preamble

d) Civil and Political Rights-{Art. 1-21)

¢) Economic, Social and Cultural Rights-( Art.22-28) f) Duties and Limitations-{ Art. 29)

g) Final Provision (Art, 30)




4 Conflict Management — Definition and Meaning, Sources of Conflict, Types of Conflict,
Conflict Management Approaches. Organizational Culture: Meaning and Nature of
Organization Cufture - Origin of Organization Culture, Functions of Organization Culture,
Types of Culture, Creating and Maintaining Organization Culture, Managing Cultural
Diversity. Relevant case studies on Conflict management and organization culture, (7+2)

5. Stress at workplace: Work Stressors - Pr jon and Manag, of stress —
Balancing work and Life, workplace spirituality. Organizational Change: Meaning, definition &
Nature of Organizational Change, Typas of Organizational change, Forces that acts as
stimulants to change. Kurt Lewin's- Three step model, How to avercome the Resistance to
Change, Methods of Implementing Organizational Change, Developing a Learning
Organization, Relevant case studies on stress ag 1t and organizational change (5+2)

Note: Evolution of Management thought to OB and functions of management to be coverad In
brief as 3 backgroundinterface to the subject only

Suggested Text Books:

1 Organizational Behaviour, Robins

Organizational Behaviour, Nelson & Quick

Organizational Behaviour, Fred Luthans

Organizational Behavlour, Stephen Robins, Timothy Judge, Neharika Vohra
Organizational Behaviour, M N Mishra

noew




Syllabus of 105 — Basics of Marketing

[ Semesteri | | 105 — Basics of Marketing |
e 213 1 Compulsory Generic Core Co 1
(= Out On ol Iction of the course the learner will be able to
(<=1} NITIVE " COURSE OUTCOMES
ABILITIES

C0105.1 | REMEMBERING REPRODUCE the key marketing concepts, components
and principles of marketing environment, segmenting,
targeting, pasitioning, consumer behawiowr, marketing
mix, and product life cyde.

CO105.2 UNDERSTANDIN INTERPRET the basic concepts, princples and

G frameworks of marketing In the context of di
busi situations for plaining the red i
with regard to marketing environment, segmenting,
targeting, positianing, cor behaviour, marketing
mix, and product #e cycle.
CO105.3 @ APPLYING APPLY the contemporary marketing theories,

frameworks and toals 10 inform problem solving with
respect 10  marketing  envircnment, segmenting,
targeting. positioning, consumer behaviour, marketing
mix, and product life cyde.

CO105.4 | ANALYSING EXAMINE the critical marketing issues for drawing
inferencesabout the underlying causes and

refationships conceming marketing environement,

segmenting, targeting, positioning, behawiour,
marketing mix, and product life cycle.
CO105.5 | EVALUATING EVALUATE the alternative courses of actions to make

Judgments with regard to the solution for problems
irvelving marketing environment, segmenting,
targeting, positioning, consumer behaviour, marketing
mix, and product life cyde,

CO105.6 | CREATING GENERATE alternative approaches to the emerging
business challenges In the context of marketing
emironment, segmenting, targeting,  positioning,
consumer behavicur,

marketing mix, and product §ife cycle.

1. Introduction to Marketing: Definition & Functions of Marketing- Scope of Marketing,
Evolution of Marketing. Core Concepts of Marketing — Need, Want, Demand, Customer
Value, Exchange, Customer Satisfaction, Customer Delight, Customer loyalty. Concepts of
Mark and Prospects, Key Markets, Marketpl. » Marketspaces, Meta
markets. Digital Markets, Brick & Click Model. Impact of Globalization, Technology and
Social Responsibility on Marketing. New Consumer Capabilities, MNew Company
Capabilities. Functions of Marketing Manager. Unkage of Marketing Function with AN
Functions in the Organization. Company Orientation Toward the Marketplace - Production,
Producs, Selling, Marketing, Holistic Marketing Orientation. Selling versus Marketing.
Concept of Marketing Myopia. Marketing Process, Understanding Marketing as Creating,
Communicating, and Delivering Value, (7+2)

2. Marketing Environment: Concept of Ervironment, Macro Environment & Migo
Erwvironment ~ Components and Characteristics, Needs & Trends, Major Forces impacting
the Macro Environment & NMicro Environment, Need for Analyzing the Marketing




Erdronment, Analyzing the Demographic, Economic, Seciocultural, Natural, Technofogical,
and Poltical-Legal Environment. {742)

3. Segmentation, Market Targeting & Positioning: Segmentation: Concept, Need &
Bonefits. Bases for S ing  Ct Mark - Geographic, Demagraphic,
Psychographic, Behavioural. Bases for Seg for Busi Markets. Levels of
Segmentation, Criteria for Effective Segr i darket P jal & Market Share.
Market Targoting - Concept of Target Markets Market Targeting and Criteria for Selection,
Evaluating snd Selecting the Market Segments — Full Market Coverage, Multiple Sagment
Specialzation, Single-Segment Concentration, Indlvidual Marketing, Long Tail Marketing.
Pasitioning - Concept of Differentiation & Positioning, Value Proposition & Unigue Selling
Propasition. (7+2)
4 C Behavior: Meaning & Importance of Consumer Behavior, Companison
b Org | Buying Behavior and C Buying Behavior, Buying Roles,
Freo-Stage Model of Buying Decision Process ~ Problem Recognition, Information Search,
Evaluation of Alternatives, Purchase Decision, Post Purchase Behavior. Momant of Truth, Zero
Moment of Truth, ZMOT, Moderating Effects an Consumaer Dedision Making. (7+2)

5. Markoting Mix: Origin & Concept of Marketing Mix, 7P's - Product, Price, Place,
Promation, People, Process, Plysical Evidence. Product Life Cycle; Concept &
Characteristics of Product Life Cyde (PLC), Redevance of PLC, Types of PLC and Strategies
Across Stages of the PLC. (742)

Note: Real world exampies / coses are expected to be analyzed in the class as well as
included in the exemination.

Suggested Text Books:

1. Marketing Management, Philip Kotler, Kavin Lane Keller, Abraham Koshy,
Mithileshwar Jha, Pearson, 14" Edition

. Marketing Managemant, Rajan Saxena, TMGH

3. Marketing, Lamb, Hair, Sharma, McDanlel, Cengage Learning

Suggested Reference Books:

1. Principles of Marketing, Phifip Xotler, Gary Armstrang, Prafulla Agnihotri,
Ehasan Haque, Pearson, 13™ Edition

2 Marketing Management- Text and Cases, Tapan X Panda, Excel Baaks

3. Marketing M t, R vy & Namal i, Macmillan,

4. Markating Whitebook




Semester 11
208 - Geopolitics & World Economic Systems
2 Credits
Generic Elective — University Level

Course Outcomes: On successful completion of the course the learner will be able to

co COGNITIVE | COURSE OUTCOMES |
ABILITIES :
C0208.1 | REMEMBERING ENUMERATE the varlous elemunis of global economic system. |
©0208,2 UNDERSTANDING EXPLAIN the role of key trade oeganizations in the global econamic
= system
| CO2083 APPLYING INDENTIFY the enacial ddemens of intematioral trade laws
| CO2084 ANALYSING ANALYSE the forces that work for and agai cbalizatiom. |
CO285 EVALUATING ASSESS the impact of the dements of the Global Ecancauc Sysem
on the fadia A
COXMs.6 CREATING CREATE 2 Country Profile based on vanous aspects of Geapolitics
| and Workd Ecomomic Systems =1

I.Introduction to Global Economic & political Systems. Meaning of Global Economy and its
History Structure and Components of Global Economy, Theory of Hegemonic Stability,
Differences among National Fconomies, Market Oriented Capitalisn, Developmental Capitalism,
Social Market Capitalism, Comparative Analysis, Effects of Globalization on Indian Economy. (6)

2. The Trading System: Debate over Free Trade — Functions of GATT and WTO, The Uruguay
Round and World Trade Organization, Trade Blocs - EU, OFCD, OPEC, SAARC, ASEAN,
NAFTA, Threats to Open Trading System, Developments in International Trade Theory, Bi-
lateral, Multilateral Trade Agreements, Impact of Trade wars in liberalized economy. (6)

3. International Trade Laws: Intemationa) Contracts of Sake of Goods Transsctions,
Intermational Trade [nsurance, Patents, Trademarks, Copyright and Neighboring Rights.
Intellectual peoperty Rights, Dispute settiement Procedures under GATT & WTO, Payment
systems in International Trade, International Labour Organization and International Labour Laws.
(6)

4. International Monetary System: The International Financial System - Reform of [ntermational
Monetary Affairs - The Bretton Wood System and the Intemnational Monetary Fund, Controversy
over Regulation of [nternational Finance, Developing Countries’ Concerns, Exchange Rate Policy
of Developing Economies. (6)

5. Contemporary issues and Challenges in Global Ecomomic Environment - Indian
perspective: Globalization and its Advocacy, Globalization and its Impact on Indin, Fair
Giobalization and the Need for Policy Framework, Globalization in Reverse Gear-The Threatened
Re-emergence of Protectionism. Euro zone Crisis and #ts impact on India, Issues in Brexit, World
recession, inflationary trends, impact of fluctuating prices of crude oil, gold ete. (6)

Suggested Text Books:

1. Global Political Economy, Robert Gilpin, Princeton University Press

2. International Trade Law An Interdisciplinary, Raj Bhala, Non-Western Textbook

3. International Trade Law, Indira Carr and Peter Stone

4. Development and Sustainability. India in & Global Perspective edited by Sarmila Banerjee,
Anjan Chakrabarty




SUPPORTING EVIDENCE

Faculty of Management - MBA

NAAC ‘A’ Grade Institute
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Commprus Address: Nalgoon (Nasooapuae ), i rSatarg Rooad, Pune - 412 213
MBA-ISem-ITIME TABLE 2023-4

TIME MONDAY TUESDAY WEDNESDAY THURSDAY FRIDAY Saturday
9.00-10.00 i . il K '12«3 lysist b Ent - hi
00-10. ! ; L conomicAnalysisfor y repreneurship

| | |
ManagerialAccounting DigitalBusiness ManagementFundamentals eiaats Do LegalAspectsofBusiness Devopment
10001100 10 101 105 104 105 106

s OrganizationalBehaviour | ManagerialAccounting BasicsofMarketing | BusinessResearchMethods | BasicsofMarketing DigitalBusiness

Development

11.15-12.15 E '1?\3 lysisfor X n o " i
512 conomicAnalysis el : . he? ; A A .
Oiiases Dchipas OrganizationalBehaviour | ManagerialAccounting OrganizationalBehaviour | ManagerialAccounting | OrganizationalBehaviour
103 103
104 106 105 13
12.15-1.15 EconomicAnalysisf EconomicAnalysisfo
BusinessResearchMethods | o DightalBusinss BcolMarketing | A Communicationlt
Business Decisions Business Decisions
200300 105 ikt 104 106 B 1(;4 ; 119
e BasicsofMarketing LegalAspectsofBusiness | BusinessResearchMethods DigitalBusiness uﬁ::::h:sd:arc ForeignLang-German
107 13 = 116 116 119
0044 hi
A ManagementFundamentals | VerbalCommunicationLab artand MSExcel MSExcel ForeignLang-German




Navsahyvadri Grroup of Institute s

Faculty of Mamnagerment - ME.A

~NAaac
C

Pyt

Srade Institute
—Soeo

MBA-| A.Y.2023-24
| mme [ MONDAY [ TUESDAY WEDNESDAY THURSDAY FRIDAY Saturday
|
|
‘ 9.00-10.00 201 MM 202 FM 203 HRM 204 OSCM 209 SNVM 210 QRM
[
! 10.00-11.00 ‘ 202 FM 203 HRM 204 OSCM 201 MM 210 QRM 209 SNVM

204 OSCM

208 GWES

202 FM

201 MM

203 HRM

210 QRM

205 SPEC.1

201 MM

205 SPEC.1

206 SPEC.2

204 OSCM

206 SPEC.2

208 GWES

214 |1ADR

s

X
<N

205 SPEC.1

206 SPEC.2

ILSPEC. 1

IL SPEC. 2

214 IADR

Computer Lab

o
< —
)

Dr. Pramod Jadhav
Class Coordinator

Subject Code

@‘VW Le
. Laxman E;ibr:d; ’

Academic Coordinator

Dr. Ta&iii Dabade

Director, NGI, FOM

Subject Initials

Subject Name

Faculty Name |

Lect Per Week

MARKETING
201 MM MANAGEMENT prof. AmrutaKale | 4 1
FINANCIAL
202 FM MANAGEMENT Dr. Laxman Doiphode 2
HUMAN RESOURCES
203 HRM MANAGEMENT Dr. Pramod Jachav T
OPERATIONS & SUPPLY
204 oscM CHAIN MANAGEMENT Prof. Ramesh Kakade 4
Prof Priyanka P /D R /O -
205 SC- SPEC. 1 MKT/FIN/HR/OSCM/BA Pramod J /P 2] E
Or. Suhas P./Prof. Akshay S
206 | SC- SPEC. 2 MKT/FIN/HR/OSCM/BA | Prof Amrutak /prof Ramesn ¢ | 3
[ GEOPOLITICS WORLD |
208 | GWES ECONOMIC SYSTEMS Or. Laxman Doiphode | I
| START UP & NEW VENTURE [
SNVM MANAGEMENT Prof. Suraj Dhaware 3
QUALITATIVE RESEARCH
2 | QRM METHODS Prof. Priyanka Pawar 3
INDUSRTY ANALYSIS & DESK
21 IADR RESEARCH Prof. Akshay Sher | 2
prof na
S ILSPEC. 1 | MKT / FIN / HR / OSCM / BA )
SPEC 2 IL SPEC. 2 MKT / FIN / HR / OSCM / BA amesh €

\Y

R
Dr. Pramod

Jadhav
Class Coordinator

] D I
Togin e 2

Dr. Laxman Doiphode
Academic Coordinator

Dr. il}i Dabade

Director, NGI, FOM
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CRITERION-1.3.1
Related Documents

Supportive Evidences

INSTITUTION INTEGRATES CROSS CUTTING ISSUES
RELEVENTS TO PROFESSIONAL ETHICS

IN TRANSACTING THE CURRICULUM




Syllabus Courses

Syllabus of 402 - Indian Ethos & Business Ethics

W 402 - Indlan Ethos & Business Ethics )
e 24 Compulsoey Gerark Core Cowse

MMMNMWQMNIquﬁM
co# COGNITIVE 1 OUTCOMES
ABILTES

C0402.1 | REMEMBERING | Raxall and spel the human universal valuesol Indian
Ethos and s applicstions In Business sthics

CO302.2 | UNDERSTANDIN | Recognize and Demonstrate the relevance of Indian

G Ethos by taking the rationale and ethical business
decision derived from indian Heritage

Scriptures,

CO402.3 | APPLYING Apply the concepts of Indian Ethas, Values, and Ethics
with moral reasoning to develop sustainable solutions
to solve complex basiness

Issies,,

CO402.4 | ANALYSING Analyze and make inferences to contemporary business
practices in

relstion to Indian Ethos & Business Fthics

COM02.5 | EVALUATING Appraising the Importance of business dackions on

the basis of ethics and thus create a value driven
managemeant.
C0402.6 | CREATING ELABORATE Ethical dileenmas in different business
areas of marketing, HRM and Finarce and ADAPT
cilemma resolution interventions by

reforring to Ethical decision making.

L lﬂnE&uﬁVM:MMuW:lnﬂn&h&Mﬂnu Features,
Need, Evolution, Relevance, Uriversal Human values for comtinuity of Mappiness and
prasperity, Development of Human ConsclousnessPrindiples Practiced by Indian Companies,
Requisites, Elements, Role of Indlan Ethas in Managerial Practices, Triguna Theory-0SHA
Modul, Work Ethes mesning, dimsnsions of Work Ethos Values - Concapts, Values n
business, Value system in work culture, and Valoss of Indan Managers, Belevance of Vakse
8ased Monagement in Global Change; Impoct of values on Stakeholders; Trass-Cubtural
Human Values, need of ethas in business organisations with reference to Indian firms, Ethies
v/'s Ethan, Enstern Management v/'s Western Management. (8+2)

1. Indian Medel of Managemant; Concept of Indian Model of Management (n the Indian
socio-pelitical environmant, Laws of Karma and it relevance in business settings, Indian
Heritage In Business-Management. Praduction and Cansumption: Management lessons from
Indan heritage scriptures (ke Mahabharmts & Ramayara), Leadership Foimers from
Kautlya's Arthashastra, VEDA Medel of Leadership, Carparate Rishl Model, Theory K, WE
theary { Wess-East Theoey) [1142)

# Dusiness Ethics as Applied ethics: Meaning, Characteristics of Business Ethics,
Impertance of Business Ethics |Long Tarm growth, Cost reduction, Rk mitigatice, Limited
rescurces, tc), The Ethics of the Busness, Types of Business Ethics (Transactional Ethics,
Partidpatery Lthics, Recognition Ethics), Factors influencing business athics, Svensson and
Weed, A Modal of Business Ethics, Categories of Ethics andResporaibilities |Personal,




Professional, Managerial) Business Code of Conduct), Approaches 1o Business Ethics:
Consequentialist & Non- CorsequentialistThe Ethical AudE, Theories of Ethics - Deontalagical
Theory & Teleciogical Theoey, Kohlberg's Six stage moral development, Chris Moon's Ethical
fitness: 2 Four-Step Workout (Mors Awareness, Values Definition, Ethice Analysis, Dileenma
Resolution). {11+2)

4. WMm&‘lnmlnmmmrrmorkdwmm
Ethical dilemmas in different functional areas of Business (Finance, Marketing HRM and
intermationsl Business), D¥ficulties for practice ethics in organizstion, tntelectual Property
Rights and Business Ethics, Ethical challerges for Managers, Fthical Decision Making process,
it's Mode! -STEP Maodel, PLUS Filtar Model (8+2)

s, dehhlwwmm. Moral and Ethical problemns / issues
related to Business: Contemporary cases on Corparate Strategy, Moral Reascning. persanal
responsibiity and UN-17 SDG: Climate Change, Corporate Strategy sod Natural rescurce
depletion, Corporate Social Responsiodity, treaparency and accountability, Soda Mecka and
E-Flatfarms, Current ethica! Issues like Bank scams, Airines etc. (7+2)

Supgested Text Books:
1. Business Ethics (Cancept, Application, Framewark and Cultural Impact) k,
Aswathapes, 1. Ushar Rani, Sunanda Gundavaihala, Himalayas Publshing House
2 Ethics in Management and Indian Ethos, Biswanath Ghosh |, Vikas Publishing Mouse
2 Indian Ethas of Marapement, Tushar Agarawal and Nidhi Chandorksr, HMimalaya Publcstion
House,
4. Indian £thos and Yalues for Managers, Khandetwal » Himalaya Publshing House

Suggested Referwnce Books:

1. Indian Ethos & Values s Management, Nandagopal R, Ajith Sarkar, Tata McGraw Hill
Publishing Co. L1d.

2 New Mantras in Corporate corridors Erom Anciest Routes to Glohal Roots, Subbas
Sharma, New Age Intarnstional PubEshers

3. Business Ethics: Concepts and Cases, Velisquez, Pesrson Education ladis,

4. Corporate Chanakya , Radhakrishean 2l »Rico Publafing House

5. Business Ethics at work, Efzabeth Valance, Cambridge Uniersity Press

Rescarch papers/Articles:
1. A Model of Business Exhics, GorarSvensson Greg Wood, Journsl of Business Etfics
(2008) 77-303-322, Springer 2007, OOH 10.1007/510551-007-5351.2
2. Fair Emplayment Agency: Eliminating Forced lsbor Through Ethical Business Practices,
Danvid Bishop, Joac Costa, KHU Business Schoal, Asis Case Research Certer, Harvard
Business Publishing (HEPS¥1256)
3 c’:: m ?r! Harvard Busingss Review 2007 Avsiding Integrity Land Mines, Sen'W,

Useeful Uinks:
1. hotps:/fsdgs.un.ang/goals
2 W#memmhkdmunhmmwe-dnﬁpwv




[ Gwearic Covrses (Electives] - Institute Lvuel - Semester | & 8 j

Samnester | 113 - Verbal Communication [ab’
| ZCredits T 0:3:1 Generic Elective = Institute Leved
Course Outcomes: On successful completion of the course the learner will be able to
1ES COURSE OUTCOMES
coua.rmmmms RECOGNIZE the varicus elements of communication,
: 8 channels of
communication 3o barriers to effecthve communicaticn, |
CO113 UNDERSTANDING! EXPRESS themselves effectively in routine and spedal real
2 ] world business
Interactions,
oous.rnmvms DEMONSTRATE appropriste use of body langusge,
3
mua.rnnwsm TAXE PART IN professional meetings, group discussions,
4 telephonic cails,
| elementary intervdews and public speak
CO113 EVALUATING AFPRAISE the pros and cons of sample recorded verbal
5 cammunications in a business context,
CO113 CREATING CREATE and DELIVER effectve business presentations,
6 using approgriate technology tools, far commaon business
situations,

1, Basics of Communication: Communication elemants and process , Need aof
Communication Skills for Managers, Channmels forms and dimensions of
communkation , Verbal and non-verbal communication, Principles of nonverbal
communication - through clothes and body langusge , Persuasive communication:
the process of persuasion, formal and Informal persusssion, Barriers 1o communication
and how to overcome the barriers, Principles of sffective communication. (5)
2 Speaking : Characteristics of effective speech, voice quality, rate of spesking,
clear articulation, eye contect, use of exgressions, and gestures and posture; Types of
managerial speeches: speech of ntroduction, speach of yote of thanks, occasionsl
speech, theme speech, farmal speeches during meetings. {s)
ES Soft skills: How communication skills and soft skills are inter-related, Body
language-posture, eye-contact, handling hand mavements, gait - Voice and tone,
Meeting and Boardrcom Protocal - GuldeSnes for planning a2 meeting, Before the
meeting, On the diy of the Meeting, Guidelines for Attending the meeting, For the
Chadrpersan, For attendees, For Presenters, Telephone Etiguette, Cofl phone
etiquette, Telephone etiguette guideSines, Mastering the telephong courtesy, Active
listening, Putting callers on hold, Transferring a caf, Screening calls, Taking 2 message,
Veice Mail, Closing the call, When Making calls, Clesing the call, Handling rude or
impatient clients, Cross-cultural communication, cultural sensitivity, Cross-cultural
tssues which sffect Communication across different Cultures, Culture and non-verbal
sawrrtai PRQUEMAIGAH POy Bl leC e iabreanitiur) communication, Business and social etiqueye,
7




[ Teraric Covrses (Electives) - Institute Lwel - Semester | & 8 j

Samoster | 113 - Verbal Communication (b |
2 Credits T LTP: 0:3: Generic Elective - Institute Leved
Course Outcomes: On successful completion of the course the learner will be able to
COURSE OUTCOMES
1ES
ooua.rmmmms RECOGNIZE the varicus elements of communication,
1 channels of
communication aedd barriers to effective communication

2 world business
Interactioess,

oo:.urmwns DEMONSTRATE appropriste use of body langusge,
3

mua.rmmm TAKE PART IN professional meetings, group discussions,

com]unomsmmms EXPRESS themselves effectively in routine and special real |

4 telephonic cails,
elementary interdews and public speakl

CO113.EVALUATING | APPRAISE the pros and cons of sample recorded verbal

5 cammunications in a business context,

CO113 CREATING CREATE and DELIVER effectve business prosentations,

6 using appropriate technology tools, far common business
situations,

1, Basics of Communication: Communication elemants and process , Need of
Communication Skills for Managers, Chanmels forms and dimensions of
communkation , Verbal and non-verbal communication, Principles of nonverbal
communication - through clothes and body langusge , Persuasive communication:
the process of persuasion, formal and Informal persussion, Barriers ta communication
and how to overcome the barriers, Principles of effective communication. (5)
2 Speaking : Characteristics of effective speech, voice quality, rate of spesting,
clear articulation, aye contact, use of expressions, snd gestures and posture; Types of
managerial speeches; speech of introduction, speach of vote of thanks, occasionsl
speech, theme speech, formal speeches during meetings. (5)
ES Soft skills: How communication skills and soft skills are inter-related, Body
language-posture, eye-contact, handling hand mavements, gait - Voice and tone,
Meeting and Boardroom Protocal - Guldesnes for planning 2 meeting, Before the
meeting, On the diy of the Meeting, Guidelines for Attending the meeting, For the
Chairpersan, For sttendees, For Presenters, Telaphone Etiquette, Coll phone
etiquette, Telephone etiguette guideines, Mastering the telephong courtesy, Active
listening, Putting callers on hold, Transferring a caf, Screening calls, Taking 2 message,
Voice Mail, Closing the call, When Making calls, Closing the call, Handling rude or
impatient clients, Cross-cultural communicstion, cultural sensitivity, Cross-cultural
lssues which sffect Communication across different Cultures, Culture and non-verbal
sawtrial PRRUMRNAIGAHPC ElC e iabaroubri) communication, Business and social etiguaye.
7




T | 105 -Entre opm
Eg imcm | — Ganeric El -

Mmmmmwwndmmmmmmmu&nm

=t} COGNITIVE COURSE OUTCOMES

ABILIMES

CD109.1 | HEMEMBERING DEFINE the key terms, LIST the Attributes and

Characteristics of Entrepreneurs foatures and
UMERATE the Factors imfluencing Entreprencurship

CO105.2 | UNDERSTANDING| D¥SCUSS various theories of entreprensurship and the
antréprencurship development acasystem in Indian
cantext.
CO109.3 | APPLYING APPLY the theories of entrepreneurship and
prensurship development framawork to

nalyze and identify entrepreneurial

ortunities,
CO1059.4 | ANALYSING DISCRIMINATE between potential options available for
entreprenewr for embarking on establishing a Start Up
CO109.5 | EVALUATING EVALUATE the start up ecasystem and the
treprencurial opportunities in light of requireaments
of & business plan,
CD105.5 | CREATING CREATE a business plan that captures entreprensurs
ard variety of entreprencur metivations, entréprensur
culture and sectoralopportunities and financing
options.

1 Entrepreneurship: Concept of Entrepreneur. Intraprenaus, Entrepreneurship
and Manager. Difference between Entrepronewr and intrapreneus, Entrepraneur snd
Entreprencurship.  Attributes and Characteristics of successful  antrepreneurs.
Functians of an Entrepreneur, Classification of Entrepreneurs. Role of Entrepreneur in
Indian  Economy, Developing emtreprencurial culture, Factors  influencing
Entrépreneurship Growth - Economic, Non-Economic Factors, For profit or Not for
profit entrepreneurs, Consteaints for the Growth of Entreprencurial Culture,
Entreprencurship s a career, Entrepreneurship as a style of managemens, Emerging
Models of Corporate Entrepreneurship, Indi’s start up revolution—Trends,
Imperatives, benefits; the players involved in the ®Cosystern, Business Incubatars-
Rural entreprensurship, social entreprensurship, women entrepreneurs, Cases of
Tata, Birtas, Kirloskar and new generation entrepraneurs in India. {6)

2. Thearies of entrepreneurship: Innavatian Theory by Schumpeter & Imitating,
Theory of High Achiavement by McClelland, X-Efficiency Theary by Leibenstein, Theory
af Prafit by Xnight, Theory of Social change bry Everett Hagan. (4)

Phude Pure Ly ¥~ MEAN Syilbes 2004 a7 Page 222




3 Entreprencurship development: Entreprencuriad Comp ies, Developing
Compatencies. Concept of entrepreneurship development, Entreprencur Trawing and
developing. Rofe of Entreprencur Development Programs {EDP), Role of DIC, SISI, ED@ ,
NIESBUD, NEDS, EDP - Objectives — contents « methods - execution. Role of Mentors,
innovation and Entrepreneurship, Design Thinking Process. Role of corsultancy
organizations In promoting Entrepreneurs, Problems and difficulties of Entrepreneurs -
Marketing Finance, Human Resource, Production; Research - exterrsal problems,
Mobility of Entrepreneurs, Entrepreneurial changs, occupational mobility - factors in
maobility. {6)
4 Role of Camtral Gowernment and State Government in promaoting
Entreprencurship: Introduction to varicus incenthves, subsidies and grants, Export
Oriented Units, Fiscal and Tax concessions avallahle, Women Entreprensurs - Role,
Problems and Prospects, Reasons for low women Entreprencurs, Assistance
Programme for Small Scale Units ~ Institutional Framework — Role of 551 Sectar in the
Economy — SSI Units — Fallure, Causes and Praventive Measures - Turnaround
Strategies. Future of Entrepreneurship Developmant and Government, Start Up India,
Make In India. (5)
[N Enterprise Promotion: Creating Entrepreneurial Venture, Entréprensurship
Development Cycle, Busirness Planning Process, The business plan as an
entrepreneurial tool, Elements of Business Plan, Objectives, Market Analysis,
Development of product / ides - Resources, Capabilities, and strategies, identifying
attributes of strategic resources, Opportunity Analysis, innavator or imitater, SWOT
analysts, Internal and External Erdironment Analysis, Industry Analysis, Embryonic
Companies and Spin off's, Parter's five forces model, idenifying the right Business
Model Canvas, Seven Damains of Jahn Mullins, Opportunities in Emerging/Transition/Dedine
Industries, Opportunities at the bottom of the pyramid, Opportunities in social sector,
Opportunities arising out of dightization, Marketing, Finance, Organization & Managemnent,
Ownarship - Franchising, networking and alliances, Buying an existing business, Critical risk
contingencies of the proposal, Schaduling and miestanes, 9

Suggested Text Books:
- Dynamics of Entrepreneurship Development, Vasant Desal
2. Entreprensurship: New Venture Creation, David H. Halt
3 Entrepreneurship Development New Yenture Croation, Satish Taneja, 5.L.Gupts
& Project management, K Nagarajan,
5. Entrepreneurship: Strategies and Resources, Mare 1. Dollinger

Suggested Roforence Books:
L The Culture of Entrepraneurship, Brigitte Berger
2 Innovation and Entrepreneurship, Peter F, Drucker
#  Entrepreneurship, Robert D. Hisrich, Michae! P. Peters, Dean A, Shepherd
¢ Entrepreneurship As Strategy, G. Dale Meyer, Kurt A. Heppard
5. New Vistas of Entropreneurship: Chalenges & Opportunities, A. Sahay, M.S.Chhikars
¢ Entreprencurship and Small Business Management, Sropolis

saarrbal Auie J1E SOLLERY SOBMRIN CRODRST AN,
& Thought Leaders, Steven Brandt
o Corporate Entreprenecrship, Vijay Sathe

Gyrmeet Narools Page 123




Sugpested Tent Books:

1. Gilohad Politcal Econoeny, Robert Gilping, Princeton Ulniversity Press

2. International Trade Law An Interdisciplinary, Faj Bhala, Mon-Wessern Texihook

3, Intzrnagional Teasde Law, Indira Carr and Peter Stone

4. Dnatlopment amd Sustamabsilicy: India in & Global Perspective edited by Sarmuiln Banerjes,
HAmnjan Chak W




SyBalun for Soft SMIN AT CREDIT COUNSE — 30 hasex)

The wylizhe shoelé oomint of practical snd the thoocetiad aspocts o5 well Foe every coonponsal dheee shall be the
protical el thevectical conenes as well

1. To make stadres well versad with an the Desbiess comeranication skilb,

T8N FRACTICAL THEORY Darasia iz boery
] Devebopmest of Prafickney 3 Concepts of ellective communieation: L]
Faglish 1 o Compoments  of  affective
o Podoe on Onl and spokes COMR A CaBOn
corerunication skill & weaing o  Comtrmunicatioe  procons  and
voice & scceal woie chedy. hadllag han
volce modalaton & xonsiin | ¢ KISS (Koop & shan and swes)
wurd stro che. conmazicaon
o Feedbak el gecdioning efective messages.

Tedhuique

o Noo- Vobal Cormmunication ©

, s when

o Objectivescss 0 Argamsel Importance and aances ¢ Faclal
. cliquenes =d Exprewioe, Pesture, Gestare, fye
SRS connect, appoarence (dress code |,
* Sty of different phnockd
opreoies of  scevertel
commanication end its o
2 Written  Communicacion  SKIl | Grasmation se v
Practice fur:
o Comution of cmoes o Parctislion
*  Meking of Sestesces o Memisg & opponises
o Pungroph Weiing o ezl L convenations
o Leave Agplication azd virple . hidding
letiar writheg Usderstandieg ke Asdiczce, Nead
saabyyse  Groagh  pee presemision
3 Proseatztion Skl practioe Canoupt of § methed for presestations | &
o Prepering ie prosantstion o Ieepantion & norodection
o Delivery of prescrastice . Peesreaion
.

4 Tosn Belding /| Coordisstion | Coscipl of 4
Skl o Gecep
*  Tean Butdng Pracices throagh *  Geoep Dyramick
Broup eacrcines , ko tak / mike *  Toun buikding
pay
o Milty w mikeyg &
cconmodaion
- A\i&ybmﬁ%
5 Tdecommmmication Ehectronie Comsmmaication cracepe 2

Page 20019




o Tole - ethpmetm o Working princigle of Mish cvtaage
¢ Reoelving Calls and 11s feanares and focl Kles
¢ Tonsforring cells
o Tidiog Message’ Voe Mabs
o Making Outgoing Calls
¢ Reoelving Fax
[ Self Maraagersent Self Maawagenieot
o Self Evalation o ldstyng  oe's  weghs o
o Self INaciplire wadksesies
o Sell Cridciun o Phening & Gcal sty
*  lecogaison of one’s own lmin | »  Maaaging self - cmotions, oga, peide.
ted Geficiescicn
o Indepeadency ex.
o Thouphtfid & Respornable
o Self Awarencss
? Tean Management Techmigee Tiiee Mansgoment comepl
Practice by gancply & cther o Ameedonce . Disciphine & Peectuality
Irariag mehodology for achiesiog | o Actin time on comminnem
| argets aad petting ofright fire e, | @ Quality Prduetive Tirne

Reference -

L. ok kil Traisieg - A worklbook t devep abills for sraploymene by Fradrick B Wintz
2. Personndity Devebopeners and Soft shills , OnSiond University Pross by Bana K. Mitra
3.The Thoow Trap | e Chessic book o6 Tiese Manigemonl by R. Ales Mackerie

NOTE: Swggestion i 00 open & common fTha b for ol te degartments, wbere 1he mavie cie be Saplayed

at Mved Same snd which sda® cost mindmal charges from the sheners,
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Course O« On ful completion of the course the learner will bo able to
COw COGNITIVE l COURSE OUTCOMES
ABILITIES
CO209.1 REMEMBERING DESCRIBE the strategic deo=ions irvoleed in establishing
S =tartup. -
CO209.2 UNDERSTANDI LAIN the decsion making matrix of entrepreneur in
blzhing a
TOZ05 % | iSsues in developing @ team 1o esta. an
D start
- 8 go to market strategy for a startup.

CO203.5 ALUATING DESIGN a workablde funding model for a proposed startup.

CO209.6 EATING DEVELOP 3 convircing business plan description to
communicate valee of
Iheknﬁw venture ta csstamers, investors and caher
Stakeholders.

= Being an Entreprencur: The entrepreneur, Profile snalysis, behawiour and
motivations, Lean Start —up, The entreprenewrial ecosystam, Entreprencurs and
strategic decisions , Sustanability of Entreprencurship: Dilermsmas of an entrepreneus
for success; HMandling doubls on survival of business, Struggles-Causes of fallure—
Product/ market, financng, manageral-Resilience. Legal Fundamentals - When, how
and where to incorporate. {5)
2. Customear Discovery: Entrepreneurial Opportunity Search and identificasion;
Market Intelligence, Market analysis, Atarket research, Customer validation,
developing your basiness model, Crafting your wvalus proposition, Product
Development . Managing the product development process, Long Tail markets, Product
Bunch gosls, Go-to- Markel Strategy, The role of seling n a startup, Sales forecasting far
startups, Mapping buyer resp = Socisl media Pr ion wools {7)
s The Financial Road Map: Planning/Sudgeting. Developing a finandal roadmap,
finagncial statements: the four componens, How to budget for startup success,
Bootstrapping and alternative scurces of funding. Informal captal— Friends & Family,
Role of Government In ED, various schemes - PMEGP, CCTMISE, MPDA, SFURTL Rale of
MSDE;: Schemes by MSDE: PMKVY, SANKALP, STAR. Crowd Tunding. Venture capital,
Private Equity, Financing Mix and the Financing continuum shareholding- CHIY -Vesting
hedule-Relative importance of Operational Involvement, The Pitch, Preparing far
YOour investor presemation, Elements of the perfect investment pitch. (6)
=, Entreprenieurial Leadership: Sullding and meanaging the founder team,
Attracting and retalning the right people, The Team - Board/Gavernance, The role of 3
successful board, Different board models for different ventures, How ta assemble a
board of advisors, T e leadership from management, Legal Moatters-
Qrganizational form— partnership, scle propeietorship, Tax, Legal expenzes, hiring the
service providars. Employee management and leadership in the warkforce, Recruiting,
4 eHployse. (5) i




% Business Plan: Neod & Objectives, Targat audience, Cantents - Cover page and
table of contents, Executhss summary, Descrigtion of the current situstion: Basic
company information, products/services, management team, business organization,
future goals, vision, and mission, Description of opportunity and market: Wha are the
buyers, who are the competitors, what are the competitive sdvantages of the
company? Destription of the business model, the marketing and sales strategy, Basic
facts on the financials: Cash flow projection [life fine), income statement (bottom
linefprofit and loss), balance sheet (business health/assets, liabilities, etc.), funding
requirements, Risk analysis and possible exit strategies. Canclusion and appendives:
Résumds, literature, technkal deseriptions. Executive summary. Elevator pitch,
Bullding a strong presantation, innovative methods of presenting a business plan
=mind map, animated videos, etc. (7)

Suggestod Text Books:

5 New Venture Management: The Entrepreneur's Roadmap (Entreprencurship
Series), Donald F, Kuratko and Jeffrey 5, Harnsby, Pearson

2 Tha Manual for Indian Start-ups: Yools to Start and Scale-up Your New Venture,
Vijaya Kumar tvaturi, Meena Ganesh, Panguin Random House India.

& Managing New Ventures, Anjan Ruichoudhurl, Prentice-Hall of india Put.Ltd

4 Develop Your ideal: Get OFF to a Flying Start With Your Startup, Guided Exercises,
Templates & Resources for Bxploring New Business Ventures, ¥, N, Kukoyi

3. Managing Small Business by Longenecker, Maora, Petty and Palich, Cengage
Learning, India Edition.

& Entreprencurship: New Venture Creation by David H. Holt

7. The Dynamics of Entrepreneurial Development & Management by Desai,
Vasant , Himalays PublshingHouse, Delhi

& Entrepreneurship and Small Business Management by Slropalis

& Lead like a1 Entreprencur by Neal Thornberry

Suggested Roforence Books:

1. Fundamantals of Entreprenaurship, Nandan H, PHI

2. Cases in Entrepreneurship by Morse and Mitchell, Sage South Asis Edition.

3. Entreprenaurship - Indian Cases o Change Agents by K Rimthandran, TMGH,

4, Entrepreneurship - The engine of growth, edited by Mark Rice snd Timothy Habbershon,
Published by Pranger Perspactives.

5. Entreprensurship: Thaory, Process and Practios by Kuratko, D.F. & Hodgetts, R
Thamsan Press,

6. Entropreneurship Developenent: Srmal Business Enterprises by Charantimath, P, ,
Pearson,

7. AGuideto Enmmmbymid,om,lmmwumm Delhi,

8. Indian Entrepreneurial Culture by A Gupta , New Age Intemnational,

9. Make The Move: Demystifying Entrepraneurship by Ishan Gupta, Rajst Khare

SwveribalPhale Puse nkwersity - MBA Fravisad Sllbun 200617 Page s




Semester IV
414HRM: Leadership and Succession Planning
2 Credints
Subject Elective (SE) Course - Human Resource Management

Course Ou Om ful completion of the course the learner will be able 1o
coO COGNITIVE COURSE OUTCOMES
ABILITIES

COAI4HRM.T  REMEMBERING IDEN'I'IFY |he basic concepes of leadership and

- nning
COAI4HRM.2 | UNDERSTANDING UNDERSTANDI’NG the modem theones and siylcs of

leadership. —
COAI4HRM.3  APPLYING lb(?l..EPdENTING the approprs plan
i A leadership devel t
CO4I4HRM 2 ANALYSING = ANALYSING and EVALUATING the cxlmng  human
EVALUATING capital.
COALI4HRM.S | EVALUATING BUILDING apgeopaiale S son Plan required in an
OCGANIZILION.
1. Leadership: Conoqn ol Leadership, Slyles of Leadership, Traiz App h, Comtingency
Leadership App p v 1 ership, M i gandngmﬁmuf

i 3 1 leadership, Soccess stories of

llmpot-rvlmnknlup. pt ol

today's Global and Indian leaders (5)

2 hhluﬁugsm Nccd.S-gmf and(‘" ‘wof > pl-mung.‘l'he
and cmr

= -
factors, Establish a trai Nm—mwo Aunbunee. Inserests, and Abﬂme*
Ingredients for _iblz lenderss p. crafting the nexi-g plan, [

L

leadership. (5)

3. Dcvdopl-g wenﬂpc Cr—nn; a vision, Analyze the suengab and weaknesses of an
— Heersrchy and organigram , Developing the

chan istics of leader - Trust, Integrity and Exhics, Power and Influence (5)
4. Dre img S iom Plan: Prerequisites of i i of S
Pluuung-lmurylchnls.ldenuh Comm szro!e&Comhm

Organizational and Human Cagetal review, Develop

l-mlcmmmmofm-ndxmiedgcmmm-;
of Succession Planning, Challenges and I of Su ion Pl ing. {$)




Sy llatwes for Soft Skills (2 CREDET COURSE ~ 30 hows)

The syllabi should comsist of practical and the theoretical aspects & well, For every consponent there shall be the
proctical and theneeticsd coments s well,

Objevtives:
1. To make students well versod with o the busisess communiation skills,

Development  etiguettes  and
manners

o Study of Gfferent pictocinl
axpression of  son-verbal
communicalion wed its analysis

S.No. PRACTICAL THEORY Duration in hours
1 Development  of Proficiency | Coneepts of offective commanication: 9
Faglish : o Compoments  of  effective
'e Prtice on Ol and spoken communication
communkcation skill & testing - v  Communkaton  process  and
voice & necent, voke clarity, handling them
voles modulation & intonation | o KISS (Keep it short and sweet) in
wand stress el commumikation - Compasing
o Feedbck and  questhming elfective messages.
Technique ¢ Non - Verbal Communication : its
Dbjectivencss in Argument imporiance and numces : Facial

Achleves Miraclk{TEAM) , issues when
there & w0 team work, Leadership
emerging through team, How 1o identify
team players

2 Written Communication  SKill | Grammatical use: 3
Practice for:
o Copection of ermes *  Punctustion
*  Making of Sentences *  Meaning & opposites
»  Purmgrmph Writing ¢ Real Life conversations
*  Leave Application and simple «  Vocabulary bullding
letter writing Understeading  the  Awdience, Nesd
maleysis  throwgh  pre  presentation
feadback fome
3 Prescatation Skill pesetice Concepd of 4 method for presentations | 6
*  Preparing in presentation ¢ Prepanatition & Introduction
»  Dellvery of preseatation *  Pressmation
¢ Ewvslumion/ Refbock
o Summanzatioa / Conclushon
Teamm Bullding geones, Together Everyone

Team Buiding / Coorfination
Skills
o Team Bullding Practices through
Qronp exercises | leam sk | role
0

play

«  Abllity mixing &
secommodstion

¢ Ability to work together

Comcept of
o CGrowp
¢ Group Dynamics
o Team building

Telecommunication Skilks

Electrunie Communication concept
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Credits 3.0

Course Type SUBJECT CORE (SC) COURSE

Program Year and Semester MBAII SEM IV

Academic year and term 2023-24

Course Name: INDIAN ETHOS AND BUSINESS ETHICS

[ Credits J T 3.0{50 Marks OCE, 50 Marks ESE)
Course type SUBJECT CORE (SC) COURSE
[ Program year and semester | MBA-Il Sem-IV
Academic Year and|crm 2022-23
Problem Statement;

¢ This course has been designed 10 create 3 mind-set of value system of the future managers.
Business ethics ains 10 inberent ethscal panciples of business. The course will sensitize lbeA
ethical standards and will be cxpased to elhical problems and issues in various situations.
Ultimately, it i to produce o balance, plessant, flexible and effective managers in today's
liberalized and democratic amhwnce

Stadent Learning Outcomes:
e The need for business ihics to ensure sustained business stability

¢ Aneohanced evidence of ethicnl rules and ethical constraints
o Analytical problem solving and cthical decision making skills
o The concept of conicrparary approsches to Indian ethos

o Legal and ethical issues while making business decisions

Course Outcomes: On success il completion of the course the Jeamer will be able 10

CO402.1 REMEMBERING
Recall and spell the humun woiversal valuesof Indion Fihos and its applications in Business ethics

CO402.2 UNDERSTANDING
Recognize and Demonstrate (e relevance of Indian Ethos by 1aking the rationale and cthical b
decision derived from Indian Heritage Scrptures.

CO402.3 APPLYING
Apply the concepts of Lndian Eihas, Values, and Ethics with moral n ing to develop inabl
solutions to solve complex business issues,

CO4024 ANALYSING
Analyze and make infercoces (o conlemporary business pracsices in relation to Indian Etbos &
Business Ethics

\/
Director
Nav Sahyadri Education Snciety’s
Group of institutions
Gt Na.BS.70,7 1. Naigaon Tl Bhor, Dest Pune




